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ENGLISH VERSION

1 What i1s the meaning of market segmentation? Explain
various basis of market segmentation.
OR
1 Explain the nature of modern marketing concept. How 1is

modern marketing concept different from traditional
marketing concept.

2 Explain the objectives of pricing; also explain in brief
the factors affecting the product price policy.
OR

2 Explain the process of new product development in detail.

3 Explain the importance of distribution channels
and discuss various types of middlemen in detail.
OR
3  What is market logistics? Exlain its importance and

discuss the major logistics decisions.

4 What 1s promotion? Discuss the role of promotion mix.
OR
4 What is promotion? Discuss factors affecting promotion

mix.
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